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Skills & Tools

e Meta Ads Manager

e Audience Targeting

e Lead Generation Ads

e Pixel Setup

e Canva

e Performance Optimization
e Analytics & Reporting



Choose Your Campaign Objective

Create new campaign

Choose a campaign objective

Awareness

Traffic .

Engagement

Leads
Collect leads for your business or brand.
Good for:

Leads

App promotion Instant forms

Messenger, Instagram and WhatsApp

Cantinna



Campaign Name

§) BB Leads Campaign | Dental Clinic| 9Dec25 » BB1Adset > [1Ad

2 Edit & Review

() Campaign name Campaign s¢

You're using o

100
Leads Campaign | Dental Clinic | 9Dec25 Create template

+ Advantage+ leads ca
() Campaign details
No additional recomm

Buying type
Auction

Campaign objective @
Leads




Choose Your Budget

eads Campaign | Dental Clinic ec > oo set »
B BB LeadsC ign|D | Clinic | 9Dec25 25 1Ad [T 1Ad

2 Edit @ Review

E—] Budget + Advantage+ on Campaign score ©
100 You're using our recom

Budget strategy @

® Campaignbudget + Advantage+ leads campaign €

Automatically distribute your budget to the best opportunities across your campaign. Also
known as Advantage+ campaign budget. About campaign budget

No additional recommendations
Ad set budget

Set different bid strategies or budget schedules for each ad set.

Daily budget < 200.00

You'll spend an average of 200.00 per day. Your maximum daily spend is F350.00 and your
maximum weekly spend is 1,400.00.




Ad Set Name

) [ Leads Campaign | Dental Clinic| 9Dec25 > ga Dental Clinic Leads Ad Set [9Dec25 > [31Ad O Indraft .
2 Edit @ Review

) Ad set name

Campaign score ©@
Dental Clinic Leads Ad Set |9Dec25 Create template 100 You're using our recommended setup.

= _ + Advantage+ leads campaign ©
() Conversion

Conversion location

1 | No additional recommendations available.
Choose where you want to generate leads. About conversion locations

Instant forms

Facebook Page @

Choose the Page you want to promote.

Audience definition ©

Your audience is broad.
Creator Sandhya




Ad Schedule

2 Edit @ Review

Schedule
Campaign score €
100 palg !

Start date You're using our rec

3 Dec 10,2025 (© 12:00AM IST

+ Advantage+ leads campaic
End date

Set an end date No additional recommendat




Location

No advertising settings set

Locations 100 Campaign score €

You're using our reco
Reach people living in or recently in this location.

India

+ Advantage+ leads campaic

E

No additional recommendati




Ad Placements

[0 Leads Campaign | Dental Clinic | 9Dec25 > ga Dental Clinic Leads Ad Set |[9Dec25 > (3 1Ad O Indraft

2 Edit @ Review

() Placements + Advantage+ on .
— ’ Campaign score ©

Your campaign has room to improve.

85

We’ll automatically show ads in the places where people are likely to respond. About
placements

+ Advantage+ leads campaign © off w

4 RunanA/B testto see the results of turning Advantage+ on for placements You have Advantage+ off for Placements.

Hide settings »
43 Including all available

Devices and operating systems placements could improve
All performance for 1 ad set

Platforms (*) +15 points

The more placements you include, the

v/ Facebook ‘ v/ ‘ Instagram ‘ v/ ‘ Audience Network more chances you'll have to reach your
- - target audience. Including all available




Instant Form

) [ Leads Campaign | Dental Clinic| 9 > B8 Dental Clinic Leads Ad Set |9Dec?2 > [ New Leads Ad O Indraft

2 Edit @ Review

cropped. ADOUT muiti-aavertiser aas

Campaign score ©

85 : :
Your campaign has room to improve.

(P Destination

Tell us where to send people immediately after they tap or @) Verifying your changes
click your ad. Learn more .

Instant form . Ad preview «" Advanced preview

Make connections with people by letting them send
contact information and other details to you through a

form. Learn more

= J [0 O

"7 Now you can see more variations of your ad in
previews

Create form




Create form

(O Questions

O Privacy policy

O Ending

Create Form

Form name

The name you choose will only be seen in Ads Manager.

Dummy dental clinic form 12/9/25, 10:37 PM

ﬂﬂﬂﬂﬂ
HHHHHHH

Form type

Customize your form depending on the goal of your lead generation campaign.
The options you select may impact the volume of submissions and cost per

Headline text
lead.

@® More volume
Use a form that's quick to fill out and submit on a mobile device.

Higher intent
Add a review step that gives people a chance to confirm their info.




< X

Use UPI to pay

1 Open the app linked to your UPI

2 Scan the QR code
3 Approve your 2200.00 charge to complete transaction

See all supported apps



